
“That LIAF can move so seamlessly
from ground-breaking, uncompromising
CGI to 9.5mm home-entertainment
Felix the Cat films is testament to its
strength as a festival”
Eleanor McKeown - Electric Sheep



• Started in January 2004.
• Over 2,300 entries from more than 30 countries 
annually. 
• The festival screens over ten days and nights at 
Central London cinemas.
• In 2010 at our main venue the Renoir Cinema, 
LIAF sold out most of its screenings with nearly 
3,000 people passing through the doors and an 
average capacity of 80%.
• The final night ‘Best of the Festival’ session 
screened twice to meet with demand.
• LIAF is one of London’s most accessible festivals, 
with ticket prices ranging from £4 to £10.
• LIAF is much more than film screenings - Q and 
A’s, technique workshops, seminars, UK premieres, 
competitions and much more which keep the 
audience thriving and expanding.
• LIAF has very quickly become the largest 
animation festival in the UK and a vital and unique 
event expanding the diversity of  London’s film and 
cultural scene.

The London International 
Animation Festival proudly 
showcases the whole spectrum 
of creative animation, showing 
that animation is for everyone...

largest animation festival in the UK
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Steven Woloshen’s sell-out
Scratch Animation Technique
Focus of 2010 - each year LIAF
showcases a number of
practical Masterclasses. 

Regular Q & A sessions give
audiences a unique chance to
engage with animation legends.

Themed programmes - in 2010
an entire session was devoted
to screening a very rare, private
collection of classic Felix The
Cat films.

content
Film

• LIAF showcases more than 250 films annually, many 
of them UK premieres, selected from more than 2,300 
submissions.
• The festival is broad in scope and content with nine 
competitive screenings, kids sessions, the latest digital 
animation, animated documentaries, retrospectives 
and specialised theme sessions as well as workshops, 
seminars and discussions.
• As chosen by a panel of industry judges and a 
discerning audience, the festival will wrap up on the 
final night with a compilation of the Best of the Festival 
where the most popular films will be screened for the
final time.



• A diverse audience, core age 18-35, 
46% male 54% female.
• Our audience is strongly connected 
to a wide range of London’s cultural 
and social activities: when questioned, 
more than two thirds reported visiting 
a theatre, gallery, cinema or live music 
event in the previous month. 
• An interactive and responsive 
audience; voting forms and 
self-completion questionnaires have a 
77% take-up.
• The LIAF audience is passionate 
about animation and includes 
enthusiastic delegates and industry 
members from the UK and overseas 
– some of the biggest movers and 
shakers in the industry gather at this 
prestigious event.

AudienceThe 54%46%

“Really good - great
to have a film maker

here to answer
questions.”
Lucie Cooper, London

“Been coming for years
-very well organised!”

Attendee LIAF 2010

“Fantastic! So very very hugely
glad we have this gem of

an offering every
year in London.”

Joyce Jocelyne Saunders-Diop, Camberwell

“Really enjoyed the format
-lots of short films

  and Q & As.”
Attendee, LIAF 2010
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Communication

liaf.org.uk
facebook.com/londonanimation
twitter.com/londonanimation

Average 49,000 unique website
visitors per month, rising to
200,000 visitors during the

month of the festival

“More money on marketing
such a splendiferous event”
Attendee LIAF 2010

“It’s great already - 
more people just
need to know”
Attendee LIAF 2010

“It’s wonderful. Could
it be more widely
advertisied, as it
deserves a bigger
audience?”
Attendee LIAF 2010

Liver Good Life - Chris Hemming, LIAF 09

• LIAF communicates in an original way to a diverse, socially
active, culturally informed and media-smart audience

• 2,900 opted-in email subscribers who receive news 
competitions, giveaways and gossip to keep them in the loop

• 1,500+ Facebook friends and 100+ Twitter followers since 
setup in July 2010

• We listen to our audience and this year we received a 
surprising amount of feedback expressing a genuine desire 

for the growth of LIAF... We’re going to make that happen
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BBC Radio 2
The Culture Show, BBC2

Digital Arts
Empire

The Evening Standard
The Guardian

Imagine
The Independent

Metro
Screen International

Shooting People
Sight & Sound

Time Out
The Times

Publicity
Each year LIAF rolls publicity out across the capital 
and beyond. From national newspapers to local 
press, industry journals to events listings magazines, 
we seek a presence. 

We’ve had articles, itineraries, interviews, ads and 
general mentions in the Press and media mentioned 
to the right and regularly Tweet, Facebook and 
update our website with the latest LIAF news.

“...a wealth of beautiful, 
terrifying, dreadful and 
miraculous animated shorts 
from around the world” Time Out

“...a truly comprehensive feast of 
shorts from around the world”Metro

“With intriguing and inspiring 
films, the London International 
Animation Festival is the most 
comprehensive animation fest 
around” viewlondon.co.uk

Flat Earth - Thomson & Craighead,
LIAF 08

Forest Murmurs - Jonathan Hodgson,
LIAF 07

Procrastination - Johnny Kelly,
LIAF 07



VenuesThe

• We’re incredibly proud this year to announce our 
new home - The Barbican, Europe’s largest 
multi-arts and conference venue.
• Situated in the heart of the city and voted the most 
comfortable cinema in London, The Barbican 
Cinema boasts state of the art data and video 
projection and a 280 seat capacity.
• We’re joining forces to bring the best ever LIAF to 
our current audience and with the The Barbican’s 
help, we’ll be reaching tens of thousands of potential 
audience members across the year.
• LIAF has a history of screening at prestigious 
venues - The Renoir (Bloomsbury), The Rio Cinema 
(Dalston), The Horse Hospital (Bloomsbury) and the 
hmvCurzon (Wimbledon).



TheFuture

LIAF the Tour, LIAF
Mini Festival, dedicated
LIAF web TV channel,
LIAF membership,
website forums,
competitions...

Dinner In Lisbon - Andre Carrilho,
LIAF 07

Bill’s Visitors - Simon Deshon, LIAF 08

• New website with increased interactivity - regular 
news updates forums and competitions. Plus the 

launch of our web TV channel- screening the best 
British and international animated shorts • A new 

annual membership scheme offering discounted ticket 
prices and bonus DVDs • Our April 3-day Mini-Fest - 

more screenings, seminars premieres and guest 
speakers • The Best of LIAF 2010 Tour - screening 

around the UK from Colchester to Glasgow and 
everywhere in-between, from February to June 2011

• International screenings at the World’s best film 
festivals - spots already confirmed at Expotoons 

(Argentina), Taipei Film Festival (Taiwan), Anifest (Czech 
Republic) and Animasivo (Mexico) • More DVD releases 
including: The Best of LIAF 2010, Children’s Animation 

for 4-8 year olds, LIAF Late Night Bizarre 1, Female
Animators 1 and Animated Documentaries 2



t 0207 607 8660 e info@liaf.org.uk w www.liaf.org.uk | The London International Animation Festival, Hungerford Rd, London, N7 9LF


